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BLOCKING & TACKLIN?} |

Thank you for your interest in supporting the Tualatin Valley Youth "}
Football League (TVYFL). We realize many companies have limited .

budgets when it comes to marketing and community engagement.
Resource allocation is scrutinized and marketing dollars are commit-
ted to conventional media vehicles and traditional programs. _

We’re not a conventional media investment.
Qlite the contrary.
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. 'We are the Tualatin
R Valley Youth
~ = "'Football
ﬁi League.
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BLOCKING & TACKLING

We are the third largest
independent youth football
organization in the country.

We re an important part of the community, representing
; nearly 5,500 athletes and over 12,000 family members,
coaches and volunteers.




MORE FUN FOR ALL

Young athletes with a passion for Football have found TVYFL to be their
doorway into the competition, fun, and camaraderie the sport offers.
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Tualatin Valley Youth Football League has brought
the mo;_t popular sport in the country to the youth
of the Pacific Northwest for over 25 years. With
your help, we will continue this proud tradition

for many more years.
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We are growing and attracting other football
associations in search of well-organized
programs dedicated to football and

the athletes.

However, it’s no secret that sports in
America are underfunded.

An estimated
$3.5 billion
dollars were

cut from school
sports budgets
across the nation
from ‘09 - 12.




OVERCOMING ADVERSITY.

Forty percent of the nation’s school district are adding fees to
participate - referred to as “pay-to-play”. Accordn? to a report
from the SHARP Center, 7% of public schools have lost sports
programs between 2000 & 2010

By 2020, 27% of

US public HSs won’t
have any form of -.
interscholastic sports.-

We’re not immune to the financial challenges facing
youth sports.
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overcoming adversity.

Despite our growth through new associations, the number _ ‘

of players participating in football has declined by.
approximately 15% over the past five years.

Rising to the
challenge

> *5
Safety continues to be our primary concern. We ~ !
are constantly upgrading our equipment with - ’
new technology designed to decrease injury. ( '

The TVYFL has instituted USA Football’s
Heads Up safety curriculum and we are
introducing enhanced training, screening
and certification programs for our coaches.




SPONSOR THE FUN

Meeting the need
comes at a cost

8 ’i-'-::_-w."_‘m\ Enhancing our program is ess*‘ however,
¥ “\} the increased costs can’t simply be passed along to
o7 the families of our athletes. If we are to grow, improve
T and attract kids from all financial backgrounds we will

need your help.
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. AsaTVYFL sponsor, you will be recognized in
e-mail blasts, newsletters, web sites, team posters,
,;g,. lanyards and more. You will even have access to

our professional creative assets.




SPONSORSHIP PACKAGES

This season TVYFL is piloting a marketing
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program with twelve associations repre-

senting approximately 1,500 young ath- +~ THE
END ZONE

' 1S NOT
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¥ "M\ PRIMARY
A [OBJECTIVE

IT'S THE TEAM

letes and over 4.500 family members
L A K E o 5 W E
and volunteers.

HEAD COACH :: JJ Brumfi|

For the athletes
and their families
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Each player will receive two laminated H B .
lanyards and a team poster with sponsors 5 o teren i
logos emblazon at the bottom of each. B e e
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Sapd. Tth  Shersood Jeem a Sherwood

Oct, 1th Barow  Spm @ Barkow

Sept. THh  Hillsbors  Epm & Hare Fiekd




SPONSORSHIP PACKAGES

$5,000

Gold Sponsor %i & %( @ & %
Package l “‘f .3. - “‘{ V g ;-3‘, ¥ éf 34

« Company branded messaging on the league é "k #“I m X ]&%‘k QZ L{i ”n ‘gﬁé Mii \

web page, and all participating associations TR TR 1 A0 Y RS AR Y .1“’1 1
web pages. Nl -
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e Corporate branding on every players lanyards. & F ), B oEem e
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e Corporate branding on the E-commerce site
where parents order their pictures.

* Corporate branding on News letters and e-mail blasts.
e Access to TVYFL creative assets for joint marketing programs.

e Corporate branding on every players Team Poster.

5 TVYFL support posters, and 5 specific association supporter posters.




SPONSORSHIP PACKAGES

$2,500

Silver Sponsor
Package

e Company branded messaging on the league
web page, and participating associations
web pages.

e Corporate branding on the E-commerce site
where parents order their pictures.

e Corporate branding on News letters and
e-mail blasts.

e 5 TVYFL support posters, and 5 specific
association supporter posters.
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SPONSORSHIP PACKAGES

$1,500

Bronze Sponsor
Package

e Company branded messaging on the
league web page, and participating
associations web pages.

e Corporate branding on the E-commerce
site where parents order their pictures.

e 5 TVYFL support posters, and 5 specific
association supporter posters.




SPONSORSHIP PACKAGES

$500
Booster Package

e 2 TVYFL support posters, and 2 specific association
supporter posters.

e Corporate branding on the E-commerce site where parents
order their pictures.
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THANK YOU

If you would like to
participate as a TVYFL
sponsor please contact:
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THANKYOU "

Brian Linver

Pinnacle Marketing Group
360.397.4404
blinver@thepmgco.com
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