
Eight Ideas on Gaining Exposure for Local Wrestling Programs  
Part 2- by Ed Wojdyla, Indiana State Wrestling Association 
  
 Idea #1:  Set a meeting with your local sport reporter.  Introduce yourselves; inform them 
about the ISWA, USA Wrestling and their web sites.  Bring a few club shirts and a simple one page 
fact sheet detailing your club.  If you can’t set a meeting time then, put the information and shirts in a 
DHL packet and send it.   
 Idea #2: Find someone in your club that can write well.  Appoint this person the point person 
for writing regular summaries of events, athlete stories and stats and provide them to the reporter.  
Stats are nice but a short paragraph or two of better hold a reader’s attention.  Inform, inform, 
inform… 
 Idea #3: Find a photographer who is not a coach.  Have them email the club director and the 
point person 2-3 pictures at each event.  Ensure that pictures are accompanied with stats and a short 
story.  Even though our local reporter has won awards for sport photography it is difficult for the 
reporter to be at all of our events.  
 Idea #4:  Provide an inventory of information for the sport writer.  Do recognize and do caution 
people in the club that depending on bigger stories occupying space that the article submitted may not 
run for several cycles.  Be considerate and ask them to not contact the sport writer asking when it will 
run, they generally have an editorial staff who often dictate which stories run.  Our job is to educate 
and assist them not make their job harder. Local media is not the only way to get information out.  In 
your area you will have a number of grade schools.  Marketing studies show that early exposure to 
brands (and our sport can be seen as a competing brand) dramatically increases a person’s loyalty or 
participation in later life.   
 Idea #5: Prepare an information packet for each grade school.  Include information on the club, 
a poster that they can place in the lunch room, a few shirts, club sign up sheets, and an introduction 
letter.  The introduction letter should be a brief introduction and a request that the school post the 
poster and or one of the club shirts and make the sign up forms available.   
 Idea #6: Get a few of your seasoned wrestlers and some of the kids in the club and arrange a 
demonstration.  Most grade schools have an assembly once a week before school where they recognize 
the achievements of the kids at the school.  Make sure that you coach the kids that this is a 
demonstration and not a competition so make the demonstration entertaining.   We visit each grade 
school once every other year.  
 Idea #7:  Local service clubs meet on a regular basis for an evening dinner meeting.  They are 
always looking for a guest speaker.  Use this opportunity to showcase the program.  Bring along some 
of your wrestlers and introduce them to the group.  Bring a video of an exciting match.   
 Idea #8 Look for ways to provide community service that gains wide exposure.  In our 
community the local Nursing Home has an annual community wide Christmas Dinner.  Our wrestlers 
help set up and break down the tables and serve food, all while wearing our team shirts.   
 We have the greatest sport and are a part of a long history.  Our sport has provided some of the 
most effective leaders that our country has needed at our most critical times.  Recognizing the reality 
of the state of wrestling and community exposure is the first step.  It is what it is.  We are the only ones 
who have the power to change wrestling’s visibility.  Explore some of the ideas presented and see if 
they work for your organization.   Together we can “get the word our” that our sport is the most non 
discriminatory sport which produces leaders.  Wrestling is exciting for the participant, their parents, 
the community and spectators.  We have a great product to share.   
 



Seven Realities Regarding Gaining Exposure for Local Wrestling Programs  
Part 1 of 2 By Ed Wojdyla, Indiana State Wrestling Association 
  
 Wrestling has traditionally suffered from a lack of media exposure and from people confusing amateur 
wrestling with the theatrics of fake wrestling.  Wrestling has been a key part of every society since well before the 
Greeks and the Samurai.  Wrestling has been an integral part of the development of the United States yet few people 
know that 13 of our presidents were wrestlers.  An observation recently made by a young wrestler was that, even 
though the thirteen make up over 30% of our presidents, they represented arguably our most important including 
Lincoln, Jackson, John Adams, Taylor, Eisenhower, Teddy Roosevelt, and our first president George Washington.   
 Wrestling suffers from a failure of getting appropriate exposure through the media and through other channels 
of communication.  Take a few minutes and read the ideas presented and see if they can help your local wrestling 
clubs gain additional exposure and improve your public image.   
 The media wants to cover the newsworthy achievements of local youth but the reality is that wrestling 
competes for ink with basketball and football which hold competitions in the evenings on weeknights or on Friday 
nights.  These sports are very visible and attending a competition is often one of the communities’ key social events.  
In contrast most wrestling competitions are held on week nights or Saturday mornings and most are not held in our 
home towns.   
 While it is hard to find a sports reporter who did not regularly attended their home basketball or football 
competitions, few regularly attended their high school wrestling meets.  Most people gain early exposure to basketball, 
and football but few have early exposure to amateur wrestling.  It is a fair assumption that most sport reporters, as 
youth played basketball, baseball or football but few wrestled.  These are the realities of our sport and our relationship 
with the public and the media.  People, because of wrestling’s low visibility, simply have little opportunity to see and 
understand amateur wrestling.  
 A few years ago Hertz had an advertising campaign that simply stated; “we try harder”.  Often one hears the 
frustration of local fans and coaches who comment that although the wrestling team is often the most successful 
program in a school, wrestlers never get coverage or recognition.  Rather than accept this we must “try harder”.  So 
how do we overcome these natural difficulties?   
 Over the last 7 years we have had a successful relationship with our local weekly paper.  During our scholastic 
season we are covered virtually every week.  During our club season we are covered about every other week and 
during the off season we are in the paper about once every other month.  We have also been able to take advantage of 
a number of other ways to gain exposure.  This exposure has gone a long way in our ability to overcome the relative 
size of our community.  Our wrestlers often comment that when they are around the community that people talk to 
them about wrestling.  Our whole county has a population of less than 18,000 and has a large percentage of retirees so, 
for us, exposure is essential in bringing new kids into our program.  
 All relationships are based on mutual needs.  Sport writers need to fill their papers with stories that the public 
wants to read and wrestling clubs need coverage.   
 Our relationship with our local and subsequently award winning sport reporter started with a chance meeting 
when he  was actually covering a story on another sport.  Justifiably being new he did not know that we had a youth 
wrestling program.  Since that point we have tried to find ways to provide information to both the media and to the 
general public.   
Reality #1: If the basketball or football team win’s sectional there will be no space for an article about 
wrestling. 
Reality #2: It is our job to educate the media and the general public.  Historically we have done a poor job.   
Reality #3: Sport reporters have to be in a lot of places and often during what most people consider family time.  
If they don’t show up at one of our events, particularly if they are well out of our local area we need to help 
them with information. 
Reality #4: With the down sizing of newspaper staffs sport reporters often also have to cover other areas 
including police reports and other community events. 
Reality #5: The information that we send to the sports writer must be clear and easy to read.   
Reality #6: Like anything there are often slow sport weeks.  If all of the teams during a particular season are out 
of the tournament series it is a great time for a well written article about wrestling.  If the sports writer has it in 
their inventory then there is a good chance that the story will run.  
Reality #7  Was covered above but is worth re-stating.  Wrestling competition is often held at inconvenient 



times, locations, and is not a Friday night community social event.    
 Recognizing these realities we don’t have to be Hertz and work harder rather we need to work smarter.  
By working smarter there are a few things to do to greatly increase the chances of getting space in our local 
sport sections and gain visibility through other methods. 
 


