2009 Annual Report

Minneapolis Downtown Improvement District
and Minneapolis Safezone Collaborative

“The Ambassadors on the street
are terrific and I’ve talked to
numerous people who have all
commented on their positive
influence.”
‐‐ Business Owner

“I LOVE the new Minneapolis Ambassadors. I have seen them sweep sidewalks, clean
and bandage the elbow of an elderly gentleman who had fallen, give directions, and
hold an umbrella over a mother, tiny baby and toddler as they walked. And, they smile
and say hello all of the time.”
‐‐ Employee

As one community, we rise together.
The Minneapolis Downtown Improvement District brings together property owners committed
to enhancing the business climate in Downtown Minneapolis. The organization helps the 120‐
block District achieve its full potential as a great place to Work, Live, Shop & Visit.
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Making Downtown Minneapolis a thriving and competitive environment
for recruiting and retaining businesses, employees, residents, and visitors

by delivering clean, safe, green, and better services
that raise the standard of care and behavior in downtown.

March 31,2010

Dear Downtown Stakeholder,
We are proud to present to you our 2009 annual report for the Minneapolis Downtown Improvement District
(DID), which summarizes the success of our inaugural year in business.
Many years of planning culminated in a unanimous vote of the City Council and Mayor to enact the DID
ordinance in December of 2008. The DID entity was formed in January 2009 and services in the public realm
began on July 1. In this short six month period of services, the DID Ambassadors provided directions and
recommendations to downtown businesses for over 40,000 pedestrians and, by serving as extra eyes and ears
on the street, provided a sense of safety to Downtown’s employees, visitors and residents alike. In addition,
Ambassadors picked up over 480,000 pounds of trash, pressure washed sidewalks, removed weeds, removed
graffiti, shoveled and cleared out icy crosswalk corners and more. Importantly, these results quickly changed
perceptions about downtown. Since our first week of service deployment, we have been receiving feedback
from people – feedback that we have excerpted throughout this report.
Moving into 2010 the DID will continue to focus on ways to provide crucial services that encourage people to
be downtown. These services include our Clean and Safe Ambassadors, an increased level of maintenance to
streetscape infrastructure, and coordinating programming that activates the sidewalks (e.g. Farmers Market).
And, yes, 2010 will include the first year of a long‐term greening program focused on softening downtown’s
gray edges and branding it as an attractive place to be. The DID has set ambitious goals for 2010 and as
always, we seek your input as we undertake this work.
During these challenging economic times, we appreciate the investment that the business community and
property owners have chosen to make in sustaining downtown. We are encouraged by the early results that
show people are thinking more positively about being downtown because of our services. This will position us
well to grow when a robust business market returns. Thanks to your support, the DID continues to ensure that
Downtown is safe, clean, welcoming and vibrant. As one strong community, we are working to make
downtown better.
Sincerely,

David Sternberg
Chair
Sarah Harris
Chief Operating Officer
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Clean Services
“…an awesome idea – thanks for making everything in downtown look great!”
‐‐ Employee
In just six months the DID results added up. Before this service started, trash cans were overflowing; litter
moved about indifferent to its place of origin; cigarette butts lay unaddressed; graffiti marked too many
surfaces and weeds were allowed to grow unabated. Many owners took care of their properties. Many didn’t.
A survey conducted prior to enacting the DID told us that employees felt the area was inconsistently clean,
and therefore unwelcoming. A repeat survey taken in the fall of 2009 shows improvement. People are
noticing that we care. People are noticing that downtown has ‘never felt so clean’ – a common theme in our
feedback. In just six months of 2009:





479,400 pounds of trash removed
4,862 Graffiti Tags removed
498 block‐faces weeded
917 block‐faces pressure washed

“I work downtown and want to express my gratitude for the
DID Ambassador program. Downtown is so much cleaner
and more pleasant to walk around.”
‐ Employee
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Safe Services
“I want to say thank you – the Ambassador presence makes me feel much safer when I walk home from
work.”
‐‐ Employee and Resident
In August 2009, Minneapolis Safezone Collaborative became a wholly‐controlled subsidiary of DID. This
501(c)3 entity was formed in 2006 by the public and private sectors to make downtown safer. Initiatives of
this program included installation of cameras in the public realm and creation of Radiolink, a connection
between the Minneapolis Police and building security forces. The DID Ambassadors add an extra layer to
these safety programs by serving as extra eyes and ears on the streets and by monitoring the cameras and
Radiolink. The on‐the‐beat Ambassadors and Fusion Center Dispatch presence have linked many services
together and added a direct connection to the downtown pedestrian experience, increasing the overall
efficacy of all the downtown safety programs.
DID Safe Ambassadors have been helping to connect passive panhandlers to needed services that get them
into shelter and off the sidewalks and the Ambassadors assist police in addressing aggressive panhandling.
Safezone’s CourtWatch program (recipient of the 2009 International Association of Police Chiefs award) is an
innovative program that brings together the downtown prosecution and policing team with private citizens
and social service agencies to focus on getting chronic offenders off the streets in a meaningful way.
But let’s not forget the Ambassador’s fabulous friendly faces and customer service that make everyone feel
better and safer about being downtown. They have even been helpful aiding people with emergency medical
issues (e.g., heart attacks and a choking baby). Our 2009 survey showed that people’s perceptions about
safety in downtown are improving, but it also showed that we still have more work to do. In just six months
of 2009:
 40,880 pedestrian assists
 1092 passive panhandler and 432 aggressive panhandler assists
 2,438 hours of public realm camera and Radiolink system monitoring in the Fusion Center
 Over 10 lives saved (emergency medical assists)

Extra Eyes and Ears In 2009:
Clean and Safe Ambassadors were on the beat cleaning and assisting pedestrians year‐around,
Monday through Friday from 7am – 11 pm, Saturday from 10 am – 11pm and Sunday from 10
am to 6:30 pm. Ambassadors monitored public realm camera and RadioLink systems in the
Fusion Center (located at the First Precinct) during these same hours. In 2010 we will extend
these camera monitoring hours past bar‐close on certain nights (in collaboration with the
Minneapolis Police Department).
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Other Services
“DID is the best idea. Watching the Ambassadors interact with people is a real joy and sends the message
that downtown is committed to being a user/visitor friendly ‘neighborhood’”.
– Resident & Employee
Green –In 2009 DID began design and planning work for the extensive goal of greening downtown. The
mission of the greening program is to make downtown a more inviting and pleasant place to be, and we
recognize that is a visionary task that can only be accomplished in partnership with others. Work was begun
on developing a master greening plan to show how DID, in conjunction with public and private entities, can
begin the process of softening the gray edges of downtown. Plans for 2010 greening, the first year of a multi‐
year greening roll out, were developed and bid. In addition, DID continued the Nicollet Mall holiday greening
program of garland, wreaths and spruce tips. Expect more next year.

Snow – The DID continued the legacy of the old Nicollet Mall special services district by managing snow
removal on the heavily pedestrian Mall. Additionally, Ambassadors were deployed to tidy snow for
consistency throughout the District and clear snow from crosswalk corners and bus stops as needed. Time
was also spent working with property owners throughout the District to make sure they understood their
responsibility to clear snow in front of their properties. Commercial property owners should know that it is
their responsibility to clear snow within four daytime hours beginning at 8am after the end of a snowfall.
Communications – In 2009 we started toward our goal of clear communication with stakeholders, downtown
constituents and the public. We developed the DID logo and branding, and use it so constituents can easily
identify us and know we are hard at work to improve downtown. Ambassadors made business contacts,
spoke with people on the street, and attended business and neighborhood association meetings. Thus we
began to educate the downtown public and businesses as to benefits and services of DID. In August, our
proposed operating plan and budget for 2010 was included in a public hearing notice mailed by the City to the
taxpayer of record for all commercial properties in the district (this public mailing will occur each year). In
September, we conducted a survey of downtown employees to gather information about our impact, as well
as develop baseline statistics from which to improve. Several newsletters were published and sent directly to
stakeholders, and we posted all updates on our launch website. Look for our website to be updated with a
collaborative downtown calendaring function, as well as your “go‐to source” for updates and information
about downtown. Please visit the website and submit your contact information so we can ensure timely
information is reaching the right people.
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Advocacy – The DID has played a role in bringing forward the Business Community’s voice on important
matters. In the fall of 2009, it co‐hosted a META summit focused on starting an emergency preparedness
planning effort for Downtown. As a result, DID Safezone is participating in the high level Downtown
Emergency Action Committee, keeping the business voice at the table for these important discussions.
Safezone has also been active in planning for and implementing special police ‘blitzes’ on truants, panhandling
and loitering issues.
Start‐up – The DID was formed as a 501 (c) 6 on January 28, 2009. While it shares office space with the
Minneapolis Downtown Council (in an effort to find cost efficiencies), certain expenses such as professional
services (e.g., legal and accounting), websites, branding and technology were required to launch the new
business. The City of Minneapolis provided an interest‐free loan to allow the DID to move forward prior to the
May 23 approval of the full budget for 2009. Early in the launch process, a decision was made to delay
implementation of certain start‐up projects, including the ratepayer database and related technology, in
recognition of the need to better understand how the DID would operate before designing these systems.
City Coordination – The DID worked with the City to coordinate projects and communicate to the general
public about traffic, transit and other changes occurring in downtown. The DID also focused on making sure
the City remained committed to providing base level services in downtown.
Maintenance ‐‐ DID assumed maintenance and repair of the enhanced streetscape furniture and elements
along Nicollet Mall and Hennepin Theater District. This work included keeping electrical and irrigation systems
functioning, relamping light fixtures, and tile repair.

I’m overwhelmed with pride each and every time I see an
Ambassador! Our great city feels so much more friendly, not
to mention cleaner because of your efforts. Thank you!
‐ Employee
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2010 Priorities
“The Ambassadors on the street are terrific. A great first step toward the creation of a safe, beautiful
and active urban environment.”
‐Business Owner

Visible Services ‐‐ In 2010 we will continue to provide comprehensive Clean and Safe Ambassador services.
We’ll focus on the restorative maintenance of downtown to bring all areas of the City up to a consistent
standard of care. Our team will be pressure washing sidewalks and painting streetscape elements in addition
to the daily graffiti removal, weed abatement and general repair work initiated in 2009. We will add garbage
cans and review the possibility of starting a recycling program. Of course, greening will make an impact in
downtown in both summer and winter as we launch the first year of this program with over $450,000 of
seasonal greening on heavily pedestrian streets. All of these services will combine to continue improving
people’s perceptions about downtown.
Business Advocacy Services – The DID also provides benefit to its stakeholders by serving as a focused voice of
the community on key issues. The DID will advocate for continued services from the public sector – the
business community’s significant investment in the DID is an important reminder to maintain the core public
services in the economic engine for the region: Downtown Minneapolis.
Through the DID, we will work with the City to identify ways to assist in activating the public spaces.
Pedestrians flock to the Nicollet Mall on Farmers Market days and they explore all of downtown in the
process. Additionally, we will coordinate public sector projects with the business sector’s activities in
downtown ‐‐ while at the same time advocating for leveraged solutions that maximize the investments of both
sectors.
Through Safezone we will focus on two initiatives that directly benefit downtown business: 1) The Downtown
100, a collaborative effort between the DID, City and County focused on getting the most chronic offenders off
the streets in a meaningful way, This will include finding solutions through both adjudication and connection
to social services; and 2) Downtown Emergency Action Planning – the recent experiences of a tornado
touching down on the Convention Center and the I‐35W bridge collapse have shown that emergency events
happen downtown. How quickly we return to resilience after an event depends on how well prepared we are
to manage the emergency when, not if, it happens. By working with the public sector on emergency response
planning for a variety of threats (e.g., severe weather, pandemic, bomb threat, active shooter, etc.) we will
ensure that the business community can respond adeptly to any event and return to ‘business as usual’ as
quickly as possible. This effort began in 2009 at the META summit co‐hosted by DID.
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Greening: A 20 Year Vision
“Greening will create a sense of arrival and make downtown a special place to be.”
‐ DID Board Member & Downtown Employer

Where were you 20 years ago (1990)? Where will you be in another 20 years (2030)? If we start now, we can
have a beautiful, compelling and sustainably green downtown. In 2010, DID will focus its greening efforts on
seasonal impact. As we look to future efforts, a combination of integrated investments by DID and others can
accomplish a cohesive green infrastructure that creates an identity for downtown and builds upon the
internationally recognized urban forest and park system in defining Minneapolis as a city of lush outdoor
amenity. To date, our acclaimed green amenities have stopped at the edges of downtown, with scattershot
efforts by individual properties in the core doing little to give downtown a united brand, let alone knit it back
into the surrounding neighborhoods. The direct connection between effective greening creating a sense of
place and attracting people has been recognized by numerous other cities. Chicago, Portland, Seattle, Newark,
and Houston (to name a few) have each spent hundreds of millions of dollars on greening programs. While
the DID can’t invest all of these dollars, it can play a key role in planning, coordinating, inspiring, advocating
and providing technical resource for other private and public sector investments in greening. Further, the DID
is a mechanism that can manage the maintenance of green assets once they are in place – a critical element in
the success of any greening program.
The 20 year plan can be accomplished by overlaying five key greening opportunities:
1. Seasonal Impact
2. Gateway entries
3. Boulevards and Medians (perennials and trees)
4. Parks (new and renovated)
5. Private properties (Parking edges, pocket spaces, storefronts)

2030: A green downtown with seasonal planters,
gateways, boulevards, medians, parks, and private
properties combined.
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Areas of Service
I came in town for a meeting and, once parked, I was immediately overwhelmed and lost. Your Ambassador not
only told me where my destination was – he walked me there – THANK YOU!
‐‐ Visitor
The DID covers a 120+ block area of downtown. As shown below, the district is divided into three service level
areas: Core, Standard Plus and Standard. These areas were determined based upon the level of pedestrian
activity and the resulting need for intensity of service to maintain a consistent standard. The service level
areas can be modified as needed to reflect any land use changes that result in changes to pedestrian activity
patterns and intensity.

Core
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Standard Plus

Standard

Stakeholders
“Downtown looks cleaner and feels safer. Thanks to all the businesses that support this program!”
‐ Resident & Employee
Our work is made possible by the commercial property owners who pay into the special taxing district. Many
exempt properties also voluntarily pay into the district as they too benefit from the services we provide. The
return on investment to these owners comes from an improved environment that attracts businesses, hotel
guests, customers and residents. Businesses are looking to locate in areas that are well maintained, clean,
safe, and inviting for the comfort of their customers and for recruiting top employee talent. Customers and
employees want to be in attractive, energized places. Residents drive an area’s vitality at all hours and during
every day of the week. Downtown events create excitement and reasons to be downtown beyond the normal
work day. Hotel guests look for safe environments that offer plentiful opportunities for shopping,
entertainment, exploration and recreation. And the list goes on ‐ our stakeholders are many.

Downtown Improvement District Fast Facts and Stakeholders
Commercial Property Base in the DID
 Blocks
120+
 Block Faces
480+
 Curb frontage (approximate miles)
300
 Gross Building Area (SF)
70,291,1480
 Lineal Feet
138,9640
 Commercial property owners
550+
Downtown Employees
155,000+
Downtown Residents
33,590+
Plus additional stakeholders, including hotel and convention visitors, cultural institution and sporting
attendees, students (K‐12 and post‐secondary), business customers & visitors, etc.
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Snapshot: By the Numbers
“This program is excellent. The people are great, they are visible and they do good stuff. I hope it lasts for
a long time.”
‐‐ Employee

DID Ambassador Destination Requests: December 2009
Nicollet Mall (Zone 7)
Marquette‐2nd: North (Zone 4)
Nicollet‐Hennepin‐Warehouse: North (Zone 1)
Marquette‐2nd: South/Convention (Zone 3)
Hennepin Avenue (Zone 6)
South Nicollet/MCTC (Zone 2)
Downtown East (Zone 5)
TOTAL

19%
18%
18%
15%
13%
11%
6%
100%

DID Ambassador Destination Request: December 2009

“I dropped my car off
for service in
downtown and got
lost trying to find my
next destination by
foot. I couldn’t believe
how helpful your
Ambassador was.
What a great guy and
program!”
‐‐ Customer
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Restaurant/Bar
Transportation
Store/Shopping
Other
Government
Hotel
Event
Address Specific
Financial
Medical
TOTAL

21%
21%
15%
11%
8%
7%
6%
6%
2%
2%
100%

DID Results: July 1 – December 31, 2009 (6 Months)
Trash Removed (Pounds)
Graffiti Tags removed
Pressure Wash (block faces)
Weeds removed (block faces)
Corner ramps cleared (snow/ice)
De‐icer (pounds)
Pedestrian Assist/Recommendations/Escorts
On‐site property owner/manager contacts
Camera & Radiolink monitoring (hours)
Lives Saved (medical emergency assists)

479,400
4,862
918
1,006
197
1,333
40,880
2,047
2,438
10+

Financials
“Thank you to the business community for paying a little extra to support these services. We support
downtown businesses whenever we can to show our support.”
‐ Resident

Months of Services
SOURCES
Service Charges
Other Income
TOTAL SOURCES
USES
Safe
Clean
Green
Public Area Maintenance
Snow
Communications
Program Management
Administration
Start‐up
Contingency
TOTAL DISTRICT USES
Cost for non‐early discount payers (collected by City)
TOTAL USES
SOURCES IN EXCESS OF USES (Carry Forward Funds*)

2009
Budget
6

2009
Actual
6

Variance
‐

2010
Budget
12

3,003,520
62,000
3,065,520

2,828,536
‐
2,828,536

(174,984)
(62.000)
(236,984)

6,113,150
74,350
6,187,500

1,005,122
570,636
37,000
216,067
90,000
57,200
339,500
171,475
213,000
250,000
2,950,000
115,520
3,065,520

837,766
516,657
41,890
98,778
100,400
21,645
324,054
107,380
296,384
‐
2,344,954
115,520
2,460,474

(167,356)
(53,979)
4,890
(117,289)
10,400
(35,555)
(15,446)
(64,095)
83,384
(250,000)
(605,046)
‐
(605,046)

2,060,000
1,200,000
487,500
729,500
225,000
84,000
730,800
284,500
0
386,200
6,187,500
0
6,187,500

‐

368,062

368,062

‐

*Use of carry Forward Funds is directed by the DID Governance Board.

The combined 2009 financial activity of the Downtown Improvement District and Safezone was audited by
LarsonAllen, LLP. To receive a copy of the audited statements, please contact Sarah Harris at 612.366.7830 or
sharris@MinneapolisDID.com.

“I want to express my appreciation for
the Ambassadors – they do a wonderful
job of enhancing the downtown
experience. I applaud their presence and
hope that those that fund this program
will continue to do so!”
‐‐ Employee
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Thank you
“Our City feels so much more friendly, not to mention cleaner because of your efforts. Thank you!”
‐‐ Employee
The work of the DID and Safezone would not be possible without the collaboration and wisdom of many
people and organizations invested in the community. In 2009, they included:

Governance Board
David Sternberg, Chair, Brookfield Properties
Dave Wright, Vice Chair, US Bank
Tom Hoch, Secretrary/Treasurer, Hennepin Avenue Theatres
Robert Anderson, Downtown Resident
Collin Barr, Ryan Companies, US
Bill Chopp, Hines
Jim Durda, Inland American Management
Bruce Englesma, Kraus Anderson
Kevin Fossum, Piedmont REIT
Mark Hamel, Dorsey & Whitney
Brent Hanson, Wells Fargo
Charles “Chip” Johnson, Turnstone Group, LLC
Jean Kane, Welsh Companies
Mike Litwin, Target Corporation
John Luke, Greater Minneapolis Hotel Association & Hilton Hotel
Dave Menke, Opus Northwest, LLC
Russ Nelson, Minneapolis Foundation & Nelson, Tietz & Hoye
Tim O’Connor, Downtown Council & Hays Companies
Kathy Stalwick, Ameriprise Financial
David Wilson, Accenture
The Governance Board wishes to thank the members of the previous Safezone Board who launched an
effective safety‐focused entity worthy of merging into the DID operations. The Safezone board membership at
the time of merger was: Deputy Chief Janee Harteau (Minneapolis Police Department) its Chair, Sam
Grabarski (Downtown Council), Jon Kohagen (Ameriprise Financial), Susan Segal (City Attorney), Tina Smith
(Mayor’s Office), Kent Warden (Minneapolis BOMA), and Ted Zwieg (Brookfield Properties).

Community Partners
The work done by DID can only be successful if it leverages, compliments and supports the work of others with
a mission of making downtown better. The DID is grateful for the working relationship it has with many
organizations, including: Minneapolis Downtown Council, City of Minneapolis, Minneapolis Police
Department, Minneapolis Park & Recreation Board and Parks Foundation, Heading Home Hennepin, Hennepin
County, Hennepin County Sherriff’s Office, Minneapolis BOMA, Greater Minneapolis Chamber of Commerce,
the Downtown Network.

Sponsors/Donors
In‐kind services including provision of meeting rooms, fusion center space, graphic design assistance, access to
trash facilities, etc. were provided by Block E, Brookfield Properties, Dorsey & Whitney , Hennepin County
Library, Hilton Hotel, Midwest Plaza, Minneapolis Club, Minneapolis Police Department (First Precinct),
University of St. Thomas, and US Bank. We thank these community leaders for this meaningful support.
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Committees
City Services Review
Kris Arneson, Inspector, 1st Precinct Police
David Franke, Xcel Energy
Robert Greenberg, The 614 Company
Sarah Harris (Chair), DID and Safezone
Jeff Hegg, Welsh Cos., International Center
Jeff Johnson, City of MInneapolis
John Kelly, Ryan Companies
Mike Kennedy, City of Minneapolis
Kelly Lentz, Zeller Properties, LaSalle Plaza
Russ Van Beck, Hines, 50 South 6th St
Communications
Robert Anderson, Loring Area Resident
Larry Chevalier, Colliers Turley Martin Tucker
Michael Doyle, Welsh Cos.
Rob Hall, The Depot Minneapolis
Erin Harney, Brookfield Properties
Tom Hayes, Hennepin County Medical Center
Jenny Leabo, Mpls Building Construction Trades
Beth Molitor, Ryan Companies
Mike Noble, The Normandy Best Western
Maureen Smith, Grubb & Ellis, Northstar
Executive
Tom Hoch, Hennepin Avenue Theaters
David Sternberg (Chair), Brookfield Properties
Dave Wright, US Bank
Sarah Harris, DID & Safezone
Finance, Nominating and Governance
Mark Hamel, Dorsey & Whitney
Tom Hoch (Chair), Hennepin Avenue Theaters
Tim O’Connor, Hayes Companies

Operations & Services Budget Committee
Larry Bick, Xcel Energy
John Campobasso, Kraus Anderson
Dave Dabson, Piedmont, US Bancorp Center
Tom Hoch, Hennepin Avenue Theaters
Mike Litwin, Target Corporation
John Luke, Hilton Hotel
Nils Snyder, Welsh Cos.
Kathy Stalwick, Ameriprise Financial
David Wilson, Accenture
Amy Wimmer, Hines, Wells Fargo Center
Dave Wright (Chair), US Bank
Safezone
Kris Arneson, Inspector, 1st Precinct Police
Jim Durda (Chair), Inland Office, IDS Center
Jon Kohagen, Ameriprise Financial
Kent Warden, Minneapolis BOMA
Ted Zwieg, Brookfield Properties
Initial Vendor Selection Committee
Dave Dabson, Piedmont
Janee Harteau, Deputy Chief, Minneapolis Police
Luther Krueger, Minneapolis Police
Amy Wimmer, Hines Cos.
Ted Zwieg, Brookfield Properties
Management Team
Sarah Harris, Chief Operating Officer
Sherri Macko, Reception
Michael McLaughlin, Stakeholder Operations
Kathryn Reali, Controller & Financial Manager
Beth Shogren, Vendor Operations
Shane Zahn, Safezone Operations

Greening
Tony Desnick, Bentz, Thompson, Reitow
Chip Johnson, Turnstone Group & Pence Building
Delores Karan, Downtown Network
Thom Lasley, Target Corporation
Binky Rockwell, Minneapolis Parks Foundation
David Wilson (Chair), Accenture
Charlie Zelle, Jefferson Lines

We have used our best efforts to acknowledge everyone in this Annual Report. If you’re missing or incorrectly
listed, please accept our apologies and let us know so we can correct our error in future publications.
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At the DID, we strive to be economically and environmentally sustainable. We have a limited quantity
available of our printed annual report, choosing instead to post the full report in PDF format on our website.
If you would like a hard copy or if you have difficulty viewing (or printing) from our website, please let us know
and we will gladly send you a hard copy.
If you know someone who would like to see our Annual Report, please direct them to our website, or contact
us at 612.338.3807. Thank you.

To learn more about us or to provide important feedback about our services, please visit our
website at www.MinneapolisDID.com, or contact us at:
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Business Office:
612.338.3807
81 South 9th Street, #260
Minneapolis, MN 55402

Ambassador Operations:
Service Hotline: 612.332.1111
info@MinneapolisDID.com

